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Introduction 


Welcome to the Bald and Bonkers Network 
Academy's comprehensive toolkit designed to em- 
power entrepreneurs and business owners in 
navigating the dynamic landscape of modern com- 
merce. In an era defined by rapid technological 
advancements and ever-evolving market dynam- 
ics, harnessing the power of Artificial Intelligence 
(AI) is no longer a luxury but a necessity for 


sustainable growth and success. 


At the forefront of this digital revolution, the 
Bald and Bonkers Network LLC proudly presents 
"500+ AI Prompts for Business," a curated 
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collection meticulously crafted to equip you with 
the tools needed to scale your ventures to new 
heights. Whether you're a seasoned entrepreneur 
seeking innovative strategies or a budding startup 
owner striving to carve a niche in the competitive 
market, this book serves as your indispensable 


companion. 


Within these pages, you'll discover a wealth 
of Al-driven prompts tailored to address diverse 
facets of business operations, from strategic plan- 
ning and marketing to customer engagement and 
beyond. Each prompt is meticulously designed 
to spark creativity, foster strategic thinking, and 
inspire actionable insights, empowering you to 
make informed decisions that propel your busi- 


ness forward. 


As part of our commitment to fostering entre- 
preneurial excellence, the Bald and Bonkers Net- 
work Academy has curated this collection with the 
expertise of industry professionals, drawing upon 
the latest advancements in AI technology and 
best practices in business management. Our goal 


is simple: to provide you with a comprehensive 
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toolkit that not only streamlines your workflow 
but also cultivates a culture of innovation and 


adaptability within your organization. 


Whether you're embarking on a new venture, 
seeking to optimize existing processes, or striving 
to stay ahead of the curve in a rapidly evolv- 
ing marketplace, "500+ AI Prompts for Business" 
is your go-to resource for unlocking untapped 
potential and driving sustainable growth. Join us 
on this transformative journey as we harness the 
power of AI to revolutionize the way you do 


business. 


Welcome to a new era of entrepreneurial ex- 
cellence. Welcome to the Bald and Bonkers Net- 


work Academy. 


Let's embark on this journey together and re- 


define the future of business. 


Are you ready to unlock your full potential? 


Let's dive in. 
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GEO SEO Prompts 


1. I want you to act as an SEO expert. My first 
request is, "I need help developing an SEO 
strategy for my company." 

2. I want you to act as an SEO expert. My first 
request is, "I need help understanding how 
to create an effective SEO guide." 

3. I want you to act as a social media influencer. 
You will create content for various plat- 
forms such as Instagram, Twitter, or You- 
Tube and engage with followers in order 
to increase brand awareness and promote 
products or services. My first suggestion re- 


quest is, "I need help creating an engaging 
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campaign on Instagram to promote a new 
line of athleisure clothing." 

. I want you to act as a social media man- 
ager. You will be responsible for developing 
and executing campaigns across all rele- 
vant platforms, engaging with the audience 
by responding to questions and comments, 
monitoring conversations through commu- 
nity management tools, using analytics to 
measure success, creating engaging content, 
and updating regularly. My first suggestion 
is, "I need help managing the presence of an 
organization on Twitter to increase brand 
awareness." 

. Paraphrase the following email as an SEO 
specialist; keep it fun and professional while 
paying great attention to grammar rules... 

. Recommend X popular blogs about [niche] 
that cover [topic] and their URLs in a table. 
. Ineed you to serve as a copywriter and create 
a script for a webinar with an informative 
tone that appeals to tech-savvy individuals. 
The content should emphasize the benefits 
of staying up-to-date with the latest tech- 


nology and having smooth connectivity. 
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. Please act as a copywriter and craft a hash- 


tag campaign for a product. The tone should 
be informative and target customers who 
value getting the most for their money. The 
focus should be on how the product helps 
them maximize their investments and get 


the most bang for their buck. 


. As a content marketer, write a catchy meta 


description for a blog post with the key- 
word [X] while ensuring that the meta de- 
scription is [X] characters max. 

As an SEO expert, I would like you to 
develop a strategy to improve the search 
engine ranking of [URL] for the keywords: 
"[keyword 1]," "[keyword 2]," and "[key- 
word 3]." Technical SEO - Prompts 

Create the FAQs Page Schema markup for 
the following questions and answers.... 
Generate the hreflang tags to feature in 
pages targeted to the [country] in [lan- 
guage], [country] in [language], and [coun- 
try] in [language]... 

Create the .htaccess rewrite rules to 301-re- 
direct [source location] to [location desti- 


nation] ... 
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Generate robots.txt rules to block the crawl 
[location to block] but allow the crawling of 
[location to crawl] within the domain... 
Create a valid XML sitemap containing the 
following URLs: [URLs] 

Create a no-follow and canonical for [URL]. 
Act as an SEO specialist, analyze [website 
URL], and make improvement suggestions 
regarding technical SEO with the ways to 
make those improvements listed in a table. 
SEO List - Prompts 

“Tm looking for ways to optimize my web- 
site’s title tags and meta descriptions for on- 
page SEO for my website about ‘{topic}’.” 
“Tm looking for ways to improve my web- 
site’s load time and page speed for on-page 
SEO for my website about ‘{topic}’.” 

“Tm looking for ways to create and optimize 
my website’s content for on-page SEO for 
my website about ‘{topic}’.” 

“Tm looking for ways to use header tags and 
structure my website’s content for onpage 
SEO for my website about ‘{topic}’.” 


‘Tm looking for ways to optimize my 
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website's images and videos for on-page 
SEO for my website about ‘{topic}’.” 

“Tm looking for ways to use internal link- 
ing for on-page SEO for my website about 
‘{topic}’.” 

“Tm looking for ways to use alt tags for 
images for on-page SEO for my website 
about ‘{topic}’.” 

“Tm looking for ways to use schema markup 
for on-page SEO for my website about 
‘{topic}’.” 

“Tm looking for ways to use keyword re- 
search and targeting for on-page SEO for 
my website about ‘{topic}’.” 

“Tm looking for ways to improve my web- 
site’s on-page SEO through the use of struc- 
tured data for ‘{topic}’.” 

“Tm looking for ways to improve my web- 
site’s accessibility for on-page SEO for my 
website about ‘{topic}” 

“Tm looking for ways to use social media 
tags for on-page SEO for my website about 
‘{topic} 
“Tm looking for ways to improve my web- 
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site’s mobile optimization for on-page SEO 
for my website about ‘{topic}” 

“Tm looking for ways to use redirects and 
404 error pages for on-page SEO for my 
website about ‘{topic}” 

“Tm looking for ways to use analytics and 
tracking for on-page SEO for my website 
about ‘{topic}” 

“Tm looking for ways to use structured data 
markup for on-page SEO for my website 
about ‘{topic}” 

“Tm looking for ways to use canonical tags 
for on-page SEO for my website about 
‘{topic} 
“Tm looking for ways to improve my web- 
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site’s URL structure for on-page SEO for 
my website about ‘{topic}” 

“Tm looking for ways to use rich snippets for 
on-page SEO for my website about ‘{topic}” 
“Tm looking for ways to improve my web- 
site’s on-page SEO by creating a sitemap for 
‘{topic} 
“Tm looking for ways to improve my web- 


) 


site’s on-page SEO by optimizing my web- 
sites HTML code for ‘{topic}” 
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“Tm looking for ways to use meta robots 
tags for on-page SEO for my website about 
‘{topic} 
“Tm looking for ways to improve my web- 


PZ 


site’s on-page SEO by creating a robots.txt 
filefor ‘{topic}” 

“Tm looking for ways to optimize my web- 
site’s on-page SEO by using schema.org for 
‘{topic} 
“Tm looking for ways to improve my web- 
site’s on-page SEO by using JSON-LD for 
‘{topic}” 


“Tm looking for ways to use breadcrumb 


PZ 


navigation for on-page SEO for my website 
about ‘{topic}” 

“Tm looking for ways to use rich media for 
on-page SEO for my website about ‘{topic}” 
“Tm looking for ways to use multimedia for 
on-page SEO for my website about ‘{topic}” 
“Tm looking for ways to improve my web- 
site’s on-page SEO by using internal linking 
and anchor texts for ‘{topic}” 

“Tm looking for ways to improve my web- 


site’s on-page SEO by optimizing my web- 
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site’s XML sitemap for ‘{topic}”” SEO List on 
page - Prompts 

“Tm looking for ways to improve my web- 
site’s off-page SEO through link building 
for ‘{topic}’.” 

“Tm looking for ways to increase my web- 
site’s visibility on social media for off-page 
SEO for ‘{topic}’.” 

“Tm looking for ways to optimize my web- 
site for local SEO to improve off-page SEO 
for ‘{topic}’.” 

“Tm looking for ways to use guest blogging 
to improve my website's off-page SEO for 
‘{topic}’.” 

“Tm looking for ways to use influencer mar- 
keting to boost off-page SEO for my web- 
site about ‘{topic}’.” 

“Tm looking for ways to leverage the power 
of social signals for off-page SEO for my 
website about ‘{topic}’.” 

“Tm looking for ways to use broken link 
building for off-page SEO for my website 


about ‘{topic}’. 


‘Tm looking for ways to improve my 
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website's off-page SEO through the use of 
online directories and citations for ‘{topic}’.” 
“Tm looking for ways to use press releases 
to improve off-page SEO for my website 
about ‘{topic}’.” 

“Tm looking for ways to use social book- 
marking to improve off-page SEO for my 
website about ‘{topic}’.” 

“Tm looking for ways to use Q&A platforms 
to improve off-page SEO for my website 
about ‘{topic}’.” 

“Tm looking for ways to use link reclama- 
tion to improve off-page SEO for my web- 
site about ‘{topic}’.” 

“Tm looking for ways to use forum and com- 
munity participation to improve off-page 
SEO for my website about ‘{topic}’.” 

“Tm looking for ways to use competitor 
backlink analysis to improve off-page SEO 
for my website about ‘{topic}’.” 

“Tm looking for ways to use brand mentions 
to improve off-page SEO for my website 
about ‘{topic}’.” 


“Tm looking for ways to improve my web- 
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site’s off-page SEO by creating high-quality 
infographics for ‘{topic}’.” 

“Tm looking for ways to use schema markup 
to improve off-page SEO for my website 
about ‘{topic}’.” 

“Tm looking for ways to use online press 
releases to improve off-page SEO for my 
website about ‘{topic}’.” 

“Tm looking for ways to use online directo- 
ries and citations to improve off-page SEO 
for my website about ‘{topic}’.” 

“Tm looking for ways to use social media to 


improve off-page SEO for my website about 


a” 


‘{topic}’. 
“Tm looking for ways to use social media ads 
to improve off-page SEO for my website 
about ‘{topic}’.” 

“Tm looking for ways to use web 2.0 prop- 
erties to improve off-page SEO for my web- 
site about ‘{topic}’.” 

“Tm looking for ways to use podcast and 
video submissions to improve off-page SEO 
for my website about ‘{topic}’.” 


“Tm looking for ways to use email marketing 
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to improve off-page SEO for my website 
about ‘{topic}’.” 

“Tm looking for ways to use document shar- 
ing sites to improve off-page SEO for my 


a” 


website about ‘{topic} 
“Tm looking for ways to use mobile apps to 


improve off-page SEO for my website about 


a” 


‘{topic}’. 
“Tm looking for ways to use Classifieds sub- 
missions to improve off-page SEO for my 
website about ‘{topic}’.” 

“Tm looking for ways to use bookmarking 
and tagging to improve off-page SEO for 
my website about ‘{topic}’.” 

“Tm looking for ways to use link exchange 
and link buying to improve off-page SEO 
for my website about ‘{topic}’.” 

“Tm looking for ways to use public relations 
to improve off-page SEO for my website 


ra” 


about ‘{topic} 
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Copywriting Prompts 


. What is the AIDA model and how can it be 
used in copywriting? 

. How can I use the PAS formula to create 
persuasive copy? 

. What is the difference between a feature 
and a benefit in copywriting? 

. How can I use storytelling in my copywrit- 
ing to connect with my audience? 

. What are some common copywriting for- 
mulas and how can they be used? 

. How can I use social proof in my copywrit- 


ing to build trust with my audience? 
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What are some best practices for writing 


headlines in copywriting? 


. How can I use emotional appeals in my 


copywriting to create a strong connection 


with my audience? 


. What is the difference between direct re- 


sponse copywriting and brand copywriting? 
How can I use scarcity and urgency in my 
copywriting to increase conversions? 

How can I use the problem-agitate-solve 
method in my copywriting? 

What are some common copywriting mis- 
takes to avoid? 

How can I use power words in my copy- 
writing to increase conversions? 

What is the difference between long-form 
and short-form copywriting? 

How can I use customer testimonials in my 
copywriting to build trust with my audi- 
ence? 

What is the difference between copywriting 
for web vs copywriting for print? 

How can I use storytelling in my copywrit- 


ing to increase conversions? 
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How can I use the before-after-bridge 
method in my copywriting? 

What is the difference between copywriting 
for B2C vs B2B? 

How can I use the use the inverted pyramid 
method in my copywriting? 

How can I use the power of specificity in my 
copywriting to increase conversions? 

How can I use the power of the senses in 
my copywriting to create an emotional con- 
nection with my audience? 

What are some lesser-known copywriting 
techniques that can be used to increase con- 
versions? 

How can I use humor in my copywriting to 
connect with my audience? 

Can you give me an example of a successful 
copywriting campaign that was unexpected 
or unconventional? 

How can I use sensory language in my 
copywriting to create a stronger emotional 
connection with my audience? 

Can you provide a copywriting example that 
successfully appeals to the senses? 
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How can I use the power of contrast in my 
copywriting to increase conversions? 

Can you provide an example of a success- 
ful copywriting campaign that utilized the 
power of contrast? 

How can I use the power of association in 
my copywriting to increase conversions? 
Can you provide an example of a success- 
ful copywriting campaign that utilized the 
power of association? 

How can I use the power of anticipation in 
my copywriting to increase conversions? 
Can you provide an example of a success- 
ful copywriting campaign that utilized the 
power of anticipation? 

How can I use the power of curiosity in my 
copywriting to increase conversions? 

Can you provide an example of a success- 
ful copywriting campaign that utilized the 
power of curiosity? 

How can I use the power of nostalgia in my 
copywriting to increase conversions? 

Can you provide an example of a success- 
ful copywriting campaign that utilized the 


power of nostalgia? 
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How can I use the power of surprise in my 
copywriting to increase conversions? 

Can you provide an example of a success- 
ful copywriting campaign that utilized the 
power of surprise? 

How can I use the power of repetition in my 
copywriting to increase conversions? 

Can you provide an example of a success- 
ful copywriting campaign that utilized the 
power of repetition? 

How can I use the power of exclusivity in 
my copywriting to increase conversions? 
Can you provide an example of a success- 
ful copywriting campaign that utilized the 
power of exclusivity? 

How can I use the power of authority in my 
copywriting to increase conversions? 

Can you provide an example of a success- 
ful copywriting campaign that utilized the 
power of authority? 

How can I use the power of scarcity in my 
copywriting to increase conversions? 

Can you provide an example of a success- 
ful copywriting campaign that utilized the 


power of scarcity? 
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How can I use the power of urgency in my 
copywriting to increase conversions? 

Can you provide an example of a success- 
ful copywriting campaign that utilized the 
power of urgency? 

How can I use the power of simplicity in my 
copywriting to increase conversions? 

Can you provide an example of a success- 
ful copywriting campaign that utilized the 
power of simplicity? 

How can I use the power of specificity in my 
copywriting to increase conversions? 

Can you provide an example of a success- 
ful copywriting campaign that utilized the 
power of specificity? 

How can I use the power of the personal 
touch in my copywriting to increase con- 
versions? 

Can you provide an example of a success- 
ful copywriting campaign that utilized the 
power of the personal touch? 

How can I use the power of the ‘what’s in 
it for me’ approach in my copywriting to 
increase conversions? 


Can you provide an example of a successful 
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copywriting campaign that utilized the 
power of the ‘what’s in it for me’ approach? 
How can I use the power of the ‘what’s in 
it for them’ approach in my copywriting to 
increase conversions? 

Can you provide an example of a success- 
ful copywriting campaign that utilized the 
power of the ‘what’s in it for them’ ap- 
proach? 

How can I use the power of the ‘what’s in 
it for us’ approach in my copywriting to 
increase conversions? 

Can you provide an example of a success- 
ful copywriting campaign that utilized the 
power of the ‘what’s in it for us’ approach? 
How can I use the power of the ‘what’s in it 
for the world’ approach in my copywriting 
to increase conversions? 

Can you provide an example of a success- 
ful copywriting campaign that utilized the 
power of the ‘what’s in it for the world’ 
approach? 

How can I use the power of the ‘what’s in it 
for the future’ approach in my copywriting 


to increase conversions? 
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Can you provide an example of a success- 
ful copywriting campaign that utilized the 
power of the ‘what’s in it for the future’ 
approach? 

How can I use the power of the ‘what’s in it 
for the past’ approach in my copywriting to 
increase conversions? 

Can you provide an example of a success- 
ful copywriting campaign that utilized the 
power of the ‘what’s in it for the past’ ap- 
proach? 

How can I use the power of the ‘what’s in it 
for the present’ approach in my copywriting 
to increase conversions? 

Can you provide an example of a success- 
ful copywriting campaign that utilized the 
power of the ‘what’s in it for the present’ 
approach? 

How can I use the power of the ‘what’s in it 
for the future and the past’ approach in my 
copywriting to increase conversions? 

Can you provide an example of a success- 
ful copywriting campaign that utilized the 
power of the ‘what’s in it for the future and 


the past’ approach? 
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How can I use the power of the ‘what’s in it 
for the present, the past, and the future’ ap- 
proach in my copywriting to increase con- 
versions? 

How can I use the power of questions in my 
copywriting to increase engagement? 

How can I use the power of storytelling in 
my copywriting to increase conversions? 
How can I use the power of the familiar in 
my copywriting to increase conversions? 
How can I use the power of the unfamiliar 
in my copywriting to increase conversions? 
How can I use the power of the unknown in 
my copywriting to increase conversions? 
How can I use the power of the known in 
my copywriting to increase conversions? 
How can I use the power of the subconscious 
in my copywriting to increase conversions? 
How can I use the power of the conscious in 
my copywriting to increase conversions? 
How can I use the power of simplicity in my 
copywriting to increase conversions? 

How can I use the power of complexity in 


my copywriting to increase conversions? 
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How can I use the power of the negative in 
my copywriting to increase conversions? 
How can I use the power of the positive in 
my copywriting to increase conversions? 
How can I use the power of the personal in 
my copywriting to increase conversions? 
How can I use the power of the impersonal 
in my copywriting to increase conversions? 
How can I use the power of the first-person 
in my copywriting to increase conversions? 
How can I use the power of the second- 
person in my copywriting to increase con- 
versions? 

How can I use the power of the third-person 
in my copywriting to increase conversions? 
How can I use the power of the present in 
my copywriting to increase conversions? 
How can I use the power of the past in my 
copywriting to increase conversions? 

How can I use the power of the future in my 
copywriting to increase conversions? 

How can I use the power of the hypothetical 
in my copywriting to increase conversions? 
How can I use the power of the real in my 


copywriting to increase conversions? 
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How can I use the power of the fantastical in 
my copywriting to increase conversions? 
How can I use the power of the subliminal 
in my copywriting to increase conversions? 
How can I use the power of the superliminal 
in my copywriting to increase conversions? 
How can I use the power of the direct in my 
copywriting to increase conversions? 

How can I use the power of the indirect in 
my copywriting to increase conversions? 
How can I use the power of the implicit in 
my copywriting to increase conversions? 
How can I create compelling headlines that 
grab the reader's attention? 

What are some best practices for writing 
persuasive copy? 

How can I use storytelling in my copywrit- 
ing to connect with the reader? 

What are some common mistakes to avoid 
in copywriting? 

How can I use emotional triggers in my 
copywriting to increase conversions? 

What are some ways to use language effec- 


tively in copywriting? 
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How can I use social proof in my copywrit- 
ing to build trust? 

What are some techniques for creating a 
sense of urgency in my copywriting? 

How can I use power words in my copywrit- 
ing to create a strong emotional response? 
What are some ways to use humor in my 
copywriting to make the message more en- 
gaging? 

How can I use persuasive techniques such 
as scarcity, authority and likeability in my 
copywriting? 

What are some ways to use storytelling to 
make my copywriting more compelling? 
How can I use persuasive copywriting to 
increase conversions on my website? 

What are some ways to use copywriting to 
build brand awareness? 

How can I use copywriting to increase en- 
gagement on social media? 

What are some ways to use copywriting 
to increase email open and click-through 
rates? 

How can I use copywriting to increase sales 


on e-commerce websites? 
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What are some ways to use copywriting to 
increase lead generation? 

How can | use copywriting to create effec- 
tive call-to-action buttons? 

What are some ways to use copywriting to 
create effective landing pages? 

How can | use copywriting to create effec- 
tive product descriptions? 

What are some ways to use copywriting to 
create effective email campaigns? 

How can | use copywriting to create effec- 
tive sales letters? 

What are some ways to use copywriting to 
create effective brochures? 

How can | use copywriting to create effec- 
tive infographics? 

What are some ways to use copywriting to 
create effective video scripts? 

How can | use copywriting to create effec- 
tive podcast scripts? 

What are some ways to use copywriting to 
create effective social media posts? 

How can | use copywriting to create effec- 


tive ad copy? 
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. What are some ways to use copywriting to 
create effective taglines? 

How can I use copywriting to create effec- 
tive slogans? 

What are some ways to use copywriting to 
create effective jingles? 

How can I use copywriting to create effec- 
tive display ads? 

What are some ways to use copywriting to 
create effective radio ads? 

How can I use copywriting to create effec- 
tive TV commercials? 

What are some ways to use copywriting to 
create effective billboards? 

How can I use copywriting to create effec- 
tive packaging? 

What are some ways to use copywriting to 
create effective direct mail campaigns? 

How can I| use copywriting to create effec- 
tive brochures? 

What are some ways to use copywriting to 
create effective print ads? 

How can I use copywriting to create effec- 


tive flyers? 


142. 


143. 


144, 


145. 


146. 


147. 


148. 


149. 


150. 


500+ Al PROMPTS FOR BUSINESS - 29 


What are some ways to use copywriting to 
create effective billboards? 

How can | use copywriting to create effec- 
tive posters? 

What are some ways to use copywriting to 
create effective social media ads? 

How can | use copywriting to create effec- 
tive search ads? 

What are some ways to use copywriting to 
create effective video ads? 

How can | use copywriting to create effec- 
tive remarketing ads? 

How can | use copywriting to create effec- 
tive lead magnets? 

What are some ways to use copywriting to 
create effective webinars? 

How can | use copywriting to create effec- 


tive sales funnels? 


| 4 | 


Content Outline Prompts 


. Act as a content marketing specialist for 
a cooking website. Create a comprehensive 
blog post outline focused on providing tips 
and tricks for meal prepping, targeting busy 
professionals with a conversational tone and 
a desired length of 1200-1500 words. 

. Act as a content marketing specialist for 
a fashion brand. Create a comprehensive 
blog post outline focused on providing tips 
and tricks for building a sustainable ward- 
robe, targeting environmentally conscious 
consumers with a conversational tone and a 
desired length of 1200-1500 words. 
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. As an experienced copywriter, generate a 
comprehensive, SEO-optimized blog post 
outline for the keyword "budget travel 
hacks", targeting a budget travel audience 
with a conversational tone and a desired 
length of 1500-2000 words. 

. As an experienced copywriter, generate a 
comprehensive, SEO-optimized blog post 
outline for the keyword "digital marketing 
trends", targeting a small business audience 
with a conversational tone and a desired 
length of 1500-2000 words. 

. As a content strategist, create an editorial 
calendar for a wellness blog that caters to 
a millennial audience. The calendar should 
cover the next six months and include a mix 
of evergreen and topical content. 

. As a UX writer, write a user interface copy 
for a mobile banking app that's designed to 
simplify the banking experience for senior 
citizens. 

. As a social media manager, develop a social 
media strategy for a B2B SaaS company 
looking to increase brand awareness and 


generate leads through LinkedIn. 
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As a technical writer, create a user manual 
for a new software product that's designed 
for non-technical users. The manual should 
be concise, easy to understand, and cover all 


the essential features of the product. 


. As a marketing copywriter, write a land- 


ing page copy for an e-commerce site sell- 
ing eco-friendly home products. The copy 
should be persuasive, SEO-friendly, and fo- 
cused on the benefits of the products. 

As a content marketer, develop a con- 
tent marketing plan for a startup that of- 
fers a subscription-based service for remote 
workers. The plan should cover the next 
12 months and include a mix of blog posts, 
videos, and social media content. 

As a technical writer experienced in API 
documentation, write a developer guide for 
a new API product that's designed for mo- 
bile app developers. The guide should be 
comprehensive, easy to follow, and include 
code samples. 

As a copywriter, write an email sequence 
for a B2C company that sells organic skin- 


care products. The sequence should be 
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persuasive, engaging, and designed to con- 
vert subscribers into customers. 

As a content strategist, develop a content 
marketing plan for a software company that 
specializes in cybersecurity. The plan should 
include a mix of gated and ungated content, 
and focus on educating potential customers 
on the importance of cybersecurity. 

As a freelance writer, write an in-depth 
article on the benefits of meditation for a 
health and wellness blog. The article should 
be well-researched, include expert quotes, 
and be written in an engaging and informa- 
tive tone. 

As an experienced copywriter, generate a 
comprehensive, SEO-optimized blog post 
outline for the keyword [X], targeting an 
[X] audience with a conversational tone and 
a desired length of 1500-2000 words. 
Suppose youre a content marketer; create 
an SEO-optimized blog post outline that 
compares and contrasts different products 
or services related to keyword [X], target- 
ing consumers with a neutral tone and a 
desired length of 1000-1500 words. 
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As a freelance writer, generate a compre- 
hensive blog post outline that showcases 
the unique features and benefits of [X], tar- 
geting [product] enthusiasts with a persua- 
sive tone and a desired length of 1500-2000 
words. 

As a technical writer experienced in SEO, 
please create a detailed blog post outline 
that provides a step-by-step guide for us- 
ing [X], targeting beginners with a friendly 
and helpful tone and a desired length of 
800-1000 words. 

Act as acontent marketing specialist, create a 
comprehensive blog post outline focused on 
providing tips and tricks for [X], targeting 
DIY enthusiasts with a conversational tone 
and a desired length of 1200-1500 words. 
List the main ideas for a blog post about 
[subject] and present them in a table. 

To be used in a blog post, outline the critical 
elements of a detailed guide on [subject] as 
if youre an experienced content writer. 
Write seven subheadings for the blog arti- 
cle with the title [title]; the titles should be 


catchy and 60 characters max. 
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23. Suppose you're a content marketing spe- 
cialist, write a thorough outline using a 
twolevel heading structure for a blog article 
titled [title]. 

24. Act as a social media content writer, analyze 
this outline [outline], and remove/add parts 
if necessary to make the blog post more en- 


gaging and informative. 


| 5 | 


Cold Emails Prompts 


1. “I’m looking for a cold email idea that will 
attract the attention of my [ideal customer 
persona] and persuade them to take [desired 
action] with a unique and compelling sub- 
ject line.” 

2. “I need a cold email idea that will estab- 
lish credibility and authority with my [ideal 
customer persona] by showcasing the suc- 
cess stories of previous customers who have 
used my [product/service].” 

3. “I'm looking for a cold email idea that 
will overcome objections and concerns my 


[ideal customer persona] may have about 
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my [product/service] and convince them 
to take [desired action] with a sense of 


urgency.” 


. “I need a cold email idea that will pro- 


vide valuable and relevant information to 
my [ideal customer persona] about [subject] 
and persuade them to take [desired action] 


with a clear and compelling message.” 


. ‘I'm looking for a cold email idea that 


will draw in my [ideal customer persona] 
with a relatable and authentic message, and 
then persuade them to take [desired action] 
with a strong call-to-action and compelling 


. ” 
visuals. 


. “I need a cold email idea that will compare 


my [product/service] to similar options on 
the market and persuade my [ideal cus- 
tomer persona] to choose us with clear and 


. . ” 
compelling evidence. 


. ‘I'm looking for a cold email idea that will 


showcase the unique selling points of my 
[product/service] and persuade my [ideal 
customer persona] to make a purchase with 
a sense of urgency and exclusive offers.” 


“I need a cold email idea that will 


38 


10. 


11. 


12. 


13. 


DAKOTA FRANDSEN 


demonstrate how my [product/service] can 
solve the specific pain points and needs of 
my [ideal customer persona] in a relatable 


and engaging way.” 


. ‘I'm looking for a cold email idea that will 


provide a step-by-step guide on how to 
use my [product/service] and persuade my 
[ideal customer persona] to make a purchase 
with clear and compelling instructions.” 

“IT need a cold email idea that will provide 
a behind-the-scenes look at my [company/ 
brand] and persuade my [ideal customer 
persona] to take [desired action] with a 
sense of authenticity and relatability.” 

“I need a cold email idea that will use a per- 
sonalized and targeted approach to engage 
my [ideal customer persona] and persuade 
them to take [desired action] with a clear 
and compelling message.” 

‘Tm looking for a cold email idea that 
will showcase the benefits and value of 
my [product/service] to my [ideal customer 
persona] and persuade them to make a pur- 
chase with a strong call-to-action.” 


“IT need a cold email idea that will provide 
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a unique and compelling offer to my [ideal 
customer persona] and persuade them to 
take [desired action] with a sense of urgency 
and exclusivity.” 

‘Tm looking for a cold email idea that 
will establish trust and credibility with my 
[ideal customer persona] by showcasing the 
expertise and professionalism of my [com- 
pany/ brand].” 

“I need a cold email idea that will engage 
my [ideal customer persona] with a unique 
and compelling perspective on [subject] and 
persuade them to take [desired action] on 


” 


my [website/product] 


| 6 | 


Facebook Marketing Prompts 


How To Start 


1. Set up a Facebook Ads account: If you don't 


already have an account, you'll need to cre- 


ate one. You can do this by going to the 


Facebook Ads Manager and following the 


prompts. 


2. Define your target audience: Facebook Ads 


allow you to target specific demographics, 


interests, and behaviors. Identify who your 


ideal customer is and use this information 


to target your ads to them. 


3. Choose your ad format: Facebook offers 


several ad formats, including image ads, 
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video ads, carousel ads, and more. Choose 
the format that best suits your campaign 
goals and the content you have available. 

4. Set your budget: Decide how much money 
you want to spend on your ads and set a 
budget. You can choose to pay per click, per 
impression, or per conversion. 

5. Create your ad: Write the copy for your 
ad, choose your images or videos, and add a 
call to action. Make sure your ad is visually 
appealing and easy to read. 

6. Launch your campaign: Review your ad 
and confirm your campaign settings be- 
fore launching. Once your campaign is live, 
monitor its performance and adjust your 


targeting and budget as needed. Some Tips 


Tips 
1. Define your goals: Before creating your 
Facebook Ads campaign, it's important to 
define your goals. Determine what you want 
to achieve with your ads, whether it's in- 
creasing brand awareness, generating leads, 
or driving sales. 


2. Identify your target audience: Facebook 
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allows you to target your ads to spe- 
cific demographics, interests, and behaviors. 
Identify who your ideal customer is and use 


this information to target your ads to them. 


. Create compelling ads: Your ad should 


be visually appealing and have compelling 
copy. Use eye-catching images or videos 
and write clear and concise copy that speaks 


to your target audience. 


. Test different ad formats: Facebook offers a 


variety of ad formats, including image ads, 
video ads, carousel ads, and more. Test dif- 
ferent formats to see which ones work best 


for your campaign goals. 


. Set a budget: Determine how much money 


you want to spend on your ads and set a 
budget. Start with a small budget and in- 


crease it as you see positive results. 


. Monitor and adjust: Once your campaign 


is live, monitor its performance and adjust 
your targeting, budget, and ad creatives 
as needed. Analyze the data to see what's 
working and what's not, and make changes 


accordingly. 


. Use Facebook Pixel: Facebook Pixel is a tool 
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that allows you to track the actions people 
take on your website after clicking on your 
Facebook Ads. Use this data to optimize 
your ads and improve your conversion rates. 
Remember, Facebook Ads is a powerful ad- 
vertising tool, but it can be complex. Don't 
be afraid to experiment and try new things, 
and always be willing to learn and adapt to 


improve your results. 


Facebook Ads Copy - Prompts 


1. “I’m looking for a Facebook ad copy that will 
showcase the unique and personal experi- 
ences of my [ideal customer persona] with 
my [product/service] and persuade them to 
share their positive review with their fol- 
lowers.” 

2. “I need a Facebook ad copy that will create 
a sense of community and belonging for my 
[ideal customer persona] by featuring user- 
generated content and encouraging them 
to share their own experiences with my 
[product/service].” 

3. “Tm looking for a Facebook ad copy that will 


provide a sneak peek of upcoming products 
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or services and create a sense of anticipa- 
tion and excitement for my [ideal customer 
persona] with a clear and compelling call- 


to-action.” 


. “Ineed a Facebook ad copy that will leverage 


the authority and expertise of my [brand/ 
company] to educate my [ideal customer 
persona] on the benefits of my [product/ 
service] and persuade them to make a pur- 


chase.” 


. ‘I’m looking for a Facebook ad copy that will 


use the influence and reach of my [brand/ 
company] to drive traffic and sales to my 
[product/service] for my [ideal customer 


” 


persona] 


. “I need a Facebook ad copy that will engage 


my [ideal customer persona] with a unique 
and creative visual campaign that showcases 
the features and benefits of my [product/ 


service] in a compelling way.” 


. ‘I'm looking for a Facebook ad copy that will 


leverage the social proof and credibility of 
my [brand/company] to persuade my [ideal 


customer persona] to try my [product/ 
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service] and share their positive experience 


with their followers.” 


. “I need a Facebook ad copy that will lever- 


age the authenticity and relatability of my 
[brand/company] to engage my [ideal cus- 
tomer persona] and persuade them to take 


[desired action] on my [product/service].” 


. “I need a Facebook ad copy that will create 


a sense of urgency and FOMO for my [ideal 
customer persona] by featuring exclusive 
deals and promotions for my [product/ ser- 
vice].” 

“Tm looking for a Facebook ad copy that 
will use the influence and reach of [influ- 
encer type] to showcase the unique features 
and benefits of my [product/service] to 
my [ideal customer persona] and encourage 
them to make a purchase.” 

“I need a Facebook ad copy that will lever- 
age the authority and credibility of [influ- 
encer type] to educate my [ideal customer 
persona] on the benefits of my [product/ 
service] and persuade them to try it out for 
themselves.” 


“Tm looking for a Facebook ad copy that will 
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create a sense of community and belonging 
for my [ideal customer persona] by fea- 
turing user-generated content and encour- 
aging them to share their own experiences 
with my [product/service] with the help of 
[influencer type].” 

“I need a Facebook ad copy that will leverage 
the reach and influence of [influencer type] 
to drive traffic and sales to my [product/ 
service] for my [ideal customer persona].” 
“Tm looking for a Facebook ad copy that 
will use the social proof and credibility of 
[influencer type] to persuade my [ideal cus- 
tomer persona] to try my [product/service] 
and share their positive experience with 
their followers.” 

“I need a Facebook ad copy that will engage 
my [ideal customer persona] with [specific 
type of content] from [influencer type] who 
can authentically share the benefits of my 
[product/service] and encourage them to 
make a purchase.” 

"I want a Facebook ad that utilizes retarget- 
ing to reach customers who have already 


shown interest in my product/service, and 
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convinces them to make a purchase with a 
limited-time discount code." 

"I need a Facebook ad that leverages social 
proof by highlighting the high number of 
satisfied customers who have already pur- 
chased my product/service, and includes a 
call-to-action to encourage new customers 
to join them." 

"I'm looking for a Facebook ad that incorpo- 
rates personalized messaging and dynamic 
product ads to show customers exactly what 
they are interested in, and convinces them 
to make a purchase with a free trial offer." 
"I want a Facebook ad that takes advantage 
of Facebook's targeting options to reach my 
ideal customer persona, and highlights the 
unique value proposition of my product/ 
service through a compelling storytelling 
approach.” 

"I'm looking for a Facebook ad that high- 
lights the convenience and accessibility of 
my online store, and encourages customers 
to take advantage of a limited-time offer on 
our most popular products." 


"T want a Facebook ad that showcases the 
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luxurious and exclusive nature of my high- 
end spa services, and incentivizes new cus- 
tomers to book their first appointment with 
a special discount." 

"I need a Facebook ad that emphasizes the 
safety and reliability of my home security 
services, and encourages customers to sign 
up for a free consultation and personalized 
security plan." 

"I'm looking for a Facebook ad that appeals 
to the health-conscious lifestyle of my tar- 
get audience, and showcases the natural and 
organic ingredients used in my line of well- 
ness products." 

"I want a Facebook ad that showcases the 
unique and trendy clothing options avail- 
able at my boutique, and offers a limited- 
time promotion for customers who sign up 
for our loyalty program." 

"I need a Facebook ad that promotes the 
convenience and flexibility of my online fit- 
ness program, and encourages new custom- 
ers to sign up with a free trial offer." 

"I'm looking for a Facebook ad _ that 
highlights the innovative and cutting-edge 


27. 


28. 


29. 


30. 


31. 


500+ Al PROMPTS FOR BUSINESS - 49 


technology used in my line of electronics, 
and offers a limited-time discount on our 
newest product release.” 

"I want a Facebook ad that showcases the 
variety and quality of my restaurant's menu, 
and encourages customers to make a res- 
ervation with a special offer for their next 
visit." 

"I need a Facebook ad that emphasizes the 
personalized and attentive service offered by 
my professional consulting firm, and offers 
a free consultation for new clients." 

"I'm looking for a Facebook ad that high- 
lights the convenience and value of my travel 
agency's vacation packages, and encourages 
customers to book their dream trip with a 
special discount.” 

"I need a Facebook ad that showcases the 
eco-friendliness and sustainability of my 
brand's products, and encourages custom- 
ers to make a purchase with a limited-time 
discount." 

"I'm looking for a Facebook ad that em- 


phasizes the safety and efficiency of my 
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transportation services, and offers a special 
promotion for first-time customers." 

"I want a Facebook ad that highlights the 
quality and craftsmanship of my handmade 
artisanal products, and encourages custom- 
ers to support small businesses with a lim- 
ited-time offer." 

"I need a Facebook ad that targets a spe- 
cific audience demographic based on inter- 
ests and behaviors, and offers a personalized 
product recommendation with a discount 
code." 

"I'm looking for a Facebook ad that show- 
cases the creativity and uniqueness of my 
art and design services, and encourages cus- 
tomers to book a consultation with a special 
offer." 

"I want a Facebook ad that highlights the 
educational and intellectual value of my on- 
line courses, and offers a free trial for new 
students." 

"I need a Facebook ad that emphasizes the 
reliability and professionalism of my home 
repair and maintenance services, and offers 


a limited-time discount for new customers.” 
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"I'm looking for a Facebook ad that targets 
customers based on location and highlights 
the convenience and quality of my restau- 
rant's delivery and takeout options." 

"I want a Facebook ad that showcases the 
beauty and elegance of my wedding and 
event planning services, and offers a special 
promotion for new clients." 

"I need a Facebook ad that emphasizes the 
practicality and affordability of my sub- 
scription service, and offers a limited-time 
discount for new subscribers.” Facebook Ad 
Ideas - Prompts 

"I need a Facebook ad idea that incorpo- 
rates user-generated content to showcase 
the positive experiences of my customers 
with my brand or product." 

"I'm looking for a Facebook ad idea that uses 
a video format to demonstrate the benefits 
and features of my product or service in an 
engaging way." 

"I want a Facebook ad idea that leverages 
a holiday or seasonal theme to promote a 
special offer or discount for my business." 


"I need a Facebook ad idea that targets 
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lookalike audiences based on the behavior 
and interests of my existing customers, and 
promotes a new product or service." 

"I'm looking for a Facebook ad idea that 
utilizes a carousel format to showcase mul- 
tiple products or services, and encourages 
customers to click through to learn more or 
make a purchase." 

"I want a Facebook ad idea that lever- 
ages influencer partnerships to showcase 
my brand or product in an authentic and 
relatable way." 

"I need a Facebook ad idea that uses a quiz or 
interactive format to engage with potential 
customers and offer personalized product or 
service recommendations." 

"I'm looking for a Facebook ad idea that 
utilizes customer reviews or testimonials to 
build trust and credibility with potential 
customers." 

"I want a Facebook ad idea that targets cus- 
tomers based on their stage in the buyer's 
journey, and promotes a specific offer or 
call-to-action relevant to that stage." 


"I need a Facebook ad idea that uses a live 
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video format to showcase behind-thescenes 
footage or exclusive content related to my 
brand or product.” 

"I need a Facebook ad idea for my clothing 
brand that showcases my new seasonal col- 
lection with a video format and a limited- 
time discount for new customers." 

"I'm looking for a Facebook ad idea for 
my gym or fitness studio that uses a car- 
ousel format to showcase different workout 
classes and a call-to-action to book a free 
trial session." 

"I want a Facebook ad idea for my beauty 
or cosmetics brand that leverages influencer 
partnerships to showcase my products in a 
relatable and authentic way." 

"I need a Facebook ad idea for my e- 
commerce store that targets lookalike audi- 
ences based on the purchase history of my 
existing customers, and promotes a new 
product launch with a special offer." 

"I'm looking for a Facebook ad idea for my 
restaurant that uses a video format to show- 


case my signature dish and offer a limited- 
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time discount for new customers who make 
a reservation." 

"I want a Facebook ad idea for my travel 
agency that targets customers based on their 
interests and behavior related to travel, and 
offers a personalized itinerary and a special 
promotion for booking." 

"I need a Facebook ad idea for my dental 
practice that uses customer reviews and tes- 
timonials to build trust and credibility with 
potential patients, and offers a free consul- 
tation for new patients." 

"I'm looking for a Facebook ad idea for 
my pet store that leverages a holiday theme 
to promote a special offer on pet toys or 
accessories.” 

"I want a Facebook ad idea for my financial 
services firm that targets customers based on 
their life stage and financial goals, and offers 
a free financial planning consultation." 

"I need a Facebook ad idea for my real estate 
agency that showcases a virtual tour of a 
luxury property and offers a free consulta- 
tion with a real estate agent for interested 


buyers.” 
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"I need a Facebook ad idea for my jew- 
elry store that showcases my new collection 
with a lifestyle or fashion-focused video 
format and a limited-time offer for new 
customers." 

"I'm looking for a Facebook ad idea for my 
software company that targets small busi- 
ness owners, and offers a free trial and 
demo of our software with a personalized 
consultation.” 

"I want a Facebook ad idea for my health 
and wellness brand that utilizes a quiz or 
interactive format to offer personalized rec- 
ommendations for nutrition or supplements 
based on individual health goals." 

"I need a Facebook ad idea for my event 
planning business that uses a video format 
to showcase past events and offers a free 
consultation for interested clients." 

"I'm looking for a Facebook ad idea for my 
education business that targets parents or 
students, and offers a free trial or consulta- 
tion for tutoring or test prep services." 

"I want a Facebook ad idea for my sub- 


scription box service that targets customers 
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based on their interests and hobbies, and 
offers a limited-time discount for new sub- 
scribers." 

"I need a Facebook ad idea for my technol- 
ogy company that showcases the features 
and benefits of a new product launch with 
a carousel format and a call-to-action to 
preorder." 

"I'm looking for a Facebook ad idea for 
my furniture store that targets homeowners 
or interior design enthusiasts, and offers 
a virtual room design consultation with a 
designer or stylist." 

"I want a Facebook ad idea for my non- 
profit organization that showcases impact 
and success stories with a video format and 
a call-to-action to donate or volunteer." 

"I need a Facebook ad idea for my sports 
equipment store that targets athletes or fit- 
ness enthusiasts, and offers a limited-time 
discount on a popular product or bundle 
deal." 
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Facebook Ad Visuals - Prompts 


1. "I'm looking for suggestions for creating the 
best visual for my Facebook ad. How can I 
use color and contrast to make my ad stand 
out and grab attention?" 

2. "I want to create a Facebook ad with an eye- 
catching image or video. What are some 
best practices for selecting or creating visual 
content that resonates with my target audi- 
ence?" 

3. "I need help creating an engaging visual 
for my Facebook ad that communicates my 
brand story or message. What are some cre- 
ative ways to showcase my brand values or 
unique selling proposition through visuals?" 

4. "I'm looking for suggestions for creating 
a cohesive visual brand identity across my 
Facebook ad campaigns. How can I use 
consistent fonts, colors, and imagery to re- 
inforce my brand and build brand recog- 
nition?" 

5. "I want to create a Facebook ad with a 
strong call-to-action that encourages view- 


ers to click or convert. How can I use visuals 
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to make my CTA stand out and create a 


sense of urgency?" 


. "I need help creating a visual for my Face- 


book ad that showcases my product or ser- 
vice in action. What are some creative ways 
to showcase features and benefits through 


visuals?" 


. "I'm looking for suggestions for creating a 


visually appealing Facebook ad that captures 
the mood or emotion of my target audience. 
How can I use imagery and visual elements 


to create a specific tone or atmosphere?" 


. "I want to create a Facebook ad that features 


user-generated content. How can I leverage 
customer photos or testimonials to create a 


more authentic and relatable visual?" 


. "I need help creating a visual for my Face- 


book ad that stands out from competitors 
and differentiates my brand. What are some 
creative ways to use visual elements like 
typography or illustration to create a unique 
brand identity?" 

"I'm looking for suggestions for optimizing 
my Facebook ad visuals for different place- 


ments and devices. How can I adjust image 
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size, resolution, or aspect ratio to ensure my 
ad looks great on any screen or platform?” 
"I'm looking for suggestions for creating a 
visually engaging Facebook ad that tells a 
story or takes viewers on a journey. What 
are some creative ways to use imagery and 
visual elements to create a narrative?” 

"I want to create a Facebook ad that features 
influencers or brand ambassadors. How can 
I incorporate their visual content into my 
ad and leverage their following to increase 
brand awareness?" 

"I need help creating a visual for my Face- 
book ad that showcases social proof, such 
as customer reviews or ratings. What are 
some effective ways to use visuals to convey 
trust and credibility?" 

"I'm looking for suggestions for creating a 
Facebook ad that stands out in a crowded 
feed with a unique visual format. What are 
some creative ways to use animation, GIFs, 
or interactive elements in my ad?" 

"I want to create a Facebook ad that incor- 
porates user engagement or user-generated 


content. How can I use visuals to encourage 


60 


16. 


17. 


18. 


19. 


20. 


DAKOTA FRANDSEN 


viewers to interact with my ad and share 
their own content?" 

"I need help creating a visual for my Face- 
book ad that aligns with a specific holiday 
or seasonal event. What are some effec- 
tive ways to incorporate seasonal themes or 
motifs into my ad visuals?" 

"I'm looking for suggestions for creating a 
Facebook ad that targets a specific demo- 
graphic, such as millennials or seniors. How 
can I use visuals to appeal to their unique 
interests and preferences?" 

"I want to create a Facebook ad that high- 
lights a limited-time offer or sale. How can 
I use visuals to create a sense of urgency and 
drive conversions?" 

"I need help creating a visual for my Face- 
book ad that showcases my company culture 
or team members. What are some creative 
ways to use imagery and visual elements to 
convey a sense of personality and human 
connection?" 

"I'm looking for suggestions for creating a 
Facebook ad that promotes a specific event, 


such as a product launch or webinar. How 


500+ Al PROMPTS FOR BUSINESS - 61 


can I use visuals to build excitement and 
generate interest among my target audi- 


ence?" 


| 7 | 


Content Improvement 
Prompts 


. Improve [text] to ensure the content is rele- 
vant and informative for the [target audi- 
ence]. 

. Rewrite [text] and use headings and sub- 
headings to break up the content and make 
it easier to read using the keyword [key- 
word]. 

. Paraphrase this [text] and use active voice 
and short sentences to make the content 
more readable for [target audience] in the 
context of [keyword]. 

. Improve this [text] by adding a call-to- 
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action (CTA) to encourage readers to take 
a specific action, such as signing up for a 


newsletter or purchasing a product. 


. Rewrite this [text] by including relevant 


quotes and statistics to support your argu- 
ments and make the content more trust- 


worthy. 


. Paraphrase this [text] using anecdotes and 


storytelling techniques to make the content 


more engaging and memorable. 


. Improve this [text] and consider using hu- 


mor, if appropriate, to make the content 


more enjoyable to read. 


. Improve this [text] by proofreading the 


content to eliminate any typos, grammatical 


errors, or other mistakes. 


. Rewrite this [text] by making sure the con- 


tent is easy to scan using bullet points, 
numbered lists, and bold or italicized text. 
Rewrite this [text] by encouraging reader 
engagement by asking questions and invit- 
ing comments at the end of the content. 
Rewrite the text above using [keyword 1, 
keyword 2, keyword 3] as SEO keywords. 
Rephrase the text above in a playful tone of 
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voice, making it easier to read by the audi- 
ence and including [keywords]. 

Act as a copywriter working in SaaS busi- 
ness to generate a [X] words summary of the 
following content while keeping the most 
important information and include the key- 
word [X] in the summary where possible... 
Act as a content specialist and paraphrase 
this blog section [blog section] to align with 
this blog section [blog section] in terms of 
tone, language, and overall style. 

As an old comedian now working in the 
content marketing industry, improve this 
YouTube video description to make it fun 
and engaging; use wordplay and puns to 
make it more relatable as well. 

"Improve the paragraph below and enrich it 
with relevant statistics from high authority 
sources and if possible give me the source 
links. Write it in a native american tone 
with an expert tone and make it resonate 
with the reader's emotions.” 

"Write a paragraph about [Your keyword] 
in a story telling style and make rele- 


vant example for readers, consider different 
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viewpoints, and include reliable stats with 
sources. Also don’t exceed [X words]” 
"Write a paragraph about [Your Keyword] 
include relevant statistics (add the links of 
the sources you use) and conside diverse 
perspectives. Write it in a [X tone] and 
don’t exceed [X words] and mention the 
source links in the end please” 

"Write a paragraph and mention the key 
takeaways about [your keyword] don’t start 
with generic styles like as final words, or 
that’s a wrap, be creative and leave a last 
impression for readers. Write it in a [Your 
prefered tone] like a native [English or 
American] and don’t exceed [X words]” 
"Write a promotional piece for (details about 
your product and campaign) but write it in 
a natural style and use emotional triggers 
and connect with readers” 

"Create a list of [X] frequently asked ques- 
tions about [Your keyword] and provide 
answers for each one of them considering 
the SERP and rich result guidelines.” 
"Write a catchy caption about [Your theme] 
and try to play with words to make it fun, 
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engage users in the end, ask them ques- 
tions, use relevant emojis, and 3 hashtags in 
the end” 

"Write a [X piece] Twitter thread about 
[Your subject] and mention key takeaways 
like [Here you can mention the things you 
want to be included in the thread]. Write it 
with a [Your preferred tone] and attention 
grabbing style but don’t make it too much 
promotional. Use relevant emojis and at 
least 2 hashtags for each tweet.” 

"Write me a product description for [Your 
product name and specification] in as much 
detail as possible. Take the product descrip- 
tion below as an example" [Here you give 
you other product description so that the 
bot can fully understand what you want and 
deliver result in the same style] 

"Write a YouTube video script for a video 
titled [“Your title”] and include the follow- 
ing details. [Here you can add the details 
you want to emphesize on in the video and 
define your tone.]” 

"Write a TikTok video script for a [X min- 


utes] video, using GenZ style and explain 


500+ Al PROMPTS FOR BUSINESS - 67 


the set and suggest editing style and a rele- 


vant music." 


| 8 | 


Blogs Prompts 


1. “I need a [type of blog post] that will con- 
vince my [ideal customer persona] to pur- 
chase my [product/service] by highlighting 
its unique benefits and addressing any po- 
tential objections.” 

2. “I'm looking for a [type of blog post] that will 
establish trust and credibility with my [ideal 
customer persona] by highlighting the suc- 
cesses and testimonials of previous custom- 
ers who have used my [product/service].” 

3. “I need a [type of blog post] that will make 
my [ideal customer persona] feel [emotion] 


about my [product/service] and persuade 
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them to take [desired action] with a sense 
of urgency.” 

. ‘I'm looking for a [type of blog post] that 
will showcase the unique features and bene- 
fits of my [product/service] to [ideal cus- 
tomer persona] and persuade them to make 
a purchase.” 

. “IT need a [type of blog post] that 
will overcome objections and concerns my 
[ideal customer persona] may have about 
my [product/service] and convince them to 
take [desired action].” 

. ‘I'm looking for a [type of blog post] that 
will clearly explain the features and benefits 
of my [product/service] to [ideal customer 
persona] and persuade them to make a pur- 
chase with a strong call-to-action.” 

. ‘I need a [type of blog post] that will ad- 
dress the pain points and needs of my [ideal 
customer persona] and show them how 
my [product/service] is the solution they've 
been searching for.” 

. ‘I'm looking for a [type of blog post] that 
will draw in my [ideal customer persona] 


with a strong headline and hook, and then 
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convince them to take [desired action] with 
persuasive language and compelling evi- 


dence.” 


. “I need a [type of blog post] that will 


tell a story about my [product/service] and 
how it has helped [ideal customer persona] 
achieve their [goal] in a relatable and en- 
gaging way.” 

“Im looking for a [type of blog post] that 
will showcase the value and benefits of my 
[product/service] to [ideal customer per- 
sona] and convince them to take [desired 
action] with social proof and credibility- 
building elements.” 

“I need a [type of blog post] that will speak 
directly to the needs and pain points of 
my [ideal customer persona] and persuade 
them to take [desired action] with a sense 
of urgency and strong offer.” 

I'm looking for a [type of blog post] that 
will educate my [ideal customer persona] on 
a specific [topic] and persuade them to take 
[desired action] on my [website/product].” 
“I need a [type of blog post] that will pro- 


vide valuable and relevant information to 
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my [ideal customer persona] and persuade 
them to take [desired action] on my [web- 
site/ product].” 

“Im looking for a [type of blog post] that 
will engage my [ideal customer persona] 
with a unique and compelling perspective 
on [subject] and persuade them to take [de- 
sired action] on my [website/product].” 
“Im looking for a [type of blog post] that 
will speak directly to my [ideal customer 
persona] and persuade them to take [desired 
action] on my [website/product].” Creating 
Titles 

Create [X] distinct title tags with a max- 
imum of 60 characters for the text below. 
They must be descriptive and contain the 
word "keyword"... 

I want you to act as a fancy title generator. | 
will type keywords via comma, and you will 
reply with fancy titles. My first keywords 
are API, test, and automation. 

Provide catchy blog post titles relating to 
the list of SEO keywords below.... 

Make the blog article's title, [title], more 
appealing. 
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20. Write three samples of different blog post 
titles with higher click-through rates for the 


given topic. 


| 9 | 


Youtube Marketing Prompts 


How To Start 


1. Create a Google Ads account: If you 
haven't already, create a Google Ads 
account at ads.google.com. This is 
where you'll be setting up and man- 
aging your YouTube ads. 

2. Set up a YouTube channel: If you 
don't have a YouTube channel, create 
one. This is where your ads will be 
displayed. 

3. Create a campaign: In Google Ads, 
create a new campaign and choose 


the "Video" campaign type. You can 
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then choose your campaign goal, such 
as driving website traffic or generat- 


ing leads. 


. Set your budget and targeting: Set 


your daily budget and choose your 
targeting options. You can target 
based on demographics, interests, and 


behaviors. 


. Create your ad: You can create a 


video ad by uploading a video to 
your YouTube channel or by creating 
one using Google's AdWords Editor. 
Make sure your ad is engaging and 


relevant to your target audience. 


. Set your bid and launch your ad: Set 


your bid for your ad and launch your 
campaign. Monitor your ad's perfor- 
mance and adjust your targeting, bid- 


ding, and ad content as needed. 


. Measure and optimize: Use Google 


Ads' reporting tools to measure your 
ad's performance and optimize your 


campaign over time. 
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Some additional tips 


+ Keep your ad short and to the point. People 
have short attention spans, so make sure 
your ad captures their attention quickly. 

¢ Use clear and compelling visuals to convey 
your message. 

* Make sure your ad has a clear call-to-action 
(CTA) that tells people what to do next. 

- Test different targeting options and ad con- 
tent to see what works best for your audi- 
ence. 

* Monitor your campaign closely and adjust 
your bidding and targeting as needed to 


maximize your ad's performance. 


Marketing Tips 


1. Use custom intent audiences: Custom 
intent audiences allow you to target 
people who have recently searched 
for keywords related to your business. 
This can help ensure that your ads 
are shown to people who are actively 
looking for what you offer. 

2. Test different ad formats: YouTube 
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offers a variety of ad formats, includ- 
ing in-stream ads, discovery ads, and 
bumper ads. Test different formats to 
see which ones work best for your 


business. 


. Use retargeting: Retargeting allows 


you to show ads to people who have 
already interacted with your business, 
such as by visiting your website or 
watching your videos. This can help 
keep your brand top of mind and en- 


courage people to take action. 


. Use remarketing lists for search ads 


(RLSA): RLSA allows you to show ads 
to people who have previously inter- 
acted with your business when they 
search for keywords related to your 
products or services on Google. This 
can help you reach people who are 


further along in the buying process. 


. Use YouTube Analytics: YouTube 


Analytics can provide valuable in- 
sights into how people are interacting 


with your videos and ads. Use this 
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information to optimize your target- 
ing, messaging, and ad content. 

6. Test different bidding strategies: You- 
Tube offers different bidding strate- 
gies, including cost-per-view (CPV) 
and cost-per-impression (CPM). Test 
different strategies to see which ones 
work best for your business goals. 

7. Use video remarketing: Video remar- 
keting allows you to show ads to 
people who have previously watched 
your videos on YouTube. This can 
help you reach people who are al- 
ready familiar with your brand and 
encourage them to take action. 

8. Use call-to-action overlays: Call-to- 
action overlays can be added to your 
video ads to encourage people to take 
action, such as by visiting your web- 
site or subscribing to your channel. 
Test different calls-to-action to see 
which ones drive the most conver- 
sions. 

9. Use YouTube Director Onsite: You- 


Tube Director Onsite is a free service 
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10. 


that connects businesses with pro- 
fessional filmmakers who can create 
high-quality video ads. This can be a 
great option for businesses that don't 
have the resources to create their 
own ads. 

Keep testing and optimizing: You- 
Tube Ads can be a powerful tool 
for driving business results, but it's 
important to keep testing and opti- 
mizing your campaigns over time to 
ensure you're getting the best possi- 
ble results. Use the data and insights 
available to you to make informed 
decisions about your targeting, mes- 


saging, and bidding strategies. 


Youtube Ads Scripts 


1. 


2. 


“Tm looking for a YouTube ad script 


that will introduce my [product/service] to 
my [ideal customer persona] and persuade 
them to take [desired action] with a strong 


call-to-action and compelling visuals.” 


I need a YouTube ad script that will 
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showcase the unique features and benefits 
of my [product/service] to my [ideal cus- 
tomer persona] and persuade them to make 
a purchase with social proof and credibil- 
ity-building elements. 

I'm looking for a YouTube ad script 
that will draw in my [ideal customer per- 
sona] with a strong headline and hook, and 
then convince them to take [desired action] 
with persuasive language and compelling 
evidence. 

I need a YouTube ad script that will 
overcome objections and concerns my [ideal 
customer persona] may have about my 
[product/service] and convince them to take 


[desired action] with a sense of urgency. 


| 10 | 


SEO Keywords Prompts 


1. Develop a list of long-tail keywords that are 
relevant to our target audience and align 
with our content marketing strategy for 
[Product/Service]. These keywords should 
have low competition and high search vol- 
ume. 

2. Analyze the keywords that our competitors 
are ranking for and identify any gaps in 
our own keyword strategy. Develop a plan 
to target these gaps and increase our search 
engine visibility. 

3. Conduct a keyword research audit to iden- 
tify the top-performing keywords for our 
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industry and develop a plan to incorporate 
these into our content marketing strategy. 
Consider factors such as search volume, 
competition, and relevancy to our target 
audience. 

. Use tools such as Google Trends and Goo- 
gle AdWords to identify emerging keyword 
trends in our industry and develop a plan to 
incorporate these into our content market- 
ing strategy. 

. Conduct a content gap analysis to identify 
keywords that we are not currently tar- 
geting but that are relevant to our target 
audience. Develop a plan to incorporate 
these keywords into our content strategy to 
increase search engine visibility and drive 
more relevant traffic to our website. 

. Use data-driven research to identify high- 
intent keywords that are relevant to our 
target audience and have a high likelihood 
of conversion. Develop a plan to incorpo- 
rate these keywords into our paid search 
strategy. 

. Conduct a local keyword research analy- 


sis to identify the top-performing keywords 
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for our geographic location. Develop a plan 
to incorporate these keywords into our con- 
tent marketing strategy to increase our local 


search engine visibility. 


. Develop a keyword strategy for a health- 


care company targeting patients in need of 
virtual consultations. Identify long-tail key- 
words related to specific health conditions, 
treatments, and services that the company 
offers. Analyze the search volume, compe- 
tition, and relevancy of each keyword to 
develop a comprehensive content market- 


ing plan. 


. Conduct a keyword research analysis for a fi- 


nancial services company targeting highnet 
worth individuals. Identify keywords re- 
lated to investment opportunities, tax plan- 
ning, and wealth management. Analyze the 
search volume, competition, and relevancy 
of each keyword to develop a comprehen- 
sive content marketing plan that aligns with 
the company's target audience. 

Develop a keyword strategy for a travel com- 
pany targeting adventure travelers. Iden- 


tify long-tail keywords related to specific 
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adventure activities, destinations, and travel 
services that the company offers. Analyze 
the search volume, competition, and rele- 
vancy of each keyword to develop a compre- 
hensive content marketing plan that aligns 
with the company's target audience. 
Conduct a keyword research analysis for a 
legal services company targeting small busi- 
ness owners. Identify keywords related to 
business law, contract law, and intellectual 
property law. Analyze the search volume, 
competition, and relevancy of each keyword 
to develop a comprehensive content mar- 
keting plan that aligns with the company's 
target audience. 

Developa keyword strategy for an e-learning 
company targeting students and profession- 
als in need of digital skills training. Identify 
long-tail keywords related to specific digital 
skills, certifications, and training programs 
that the company offers. Analyze the search 
volume, competition, and relevancy of each 
keyword to develop a comprehensive con- 
tent marketing plan that aligns with the 


company's target audience. 
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Identify the top keywords related to e- 
commerce that will drive the most relevant 
traffic to our website [Website] and in- 
crease search engine visibility. Gather data 
on search volume, competition, and related 
keywords. The keywords should be relevant 
to our target audience and align with our 
content marketing strategy. 

Suppose youre an SEO lead; suggest some 
high-volume, low-difficulty keywords for 
[topic of interest]. 

Conduct a keyword gap analysis to identify 
low-difficulty, high-volume keywords that 
our competitors are ranking for but that we 
are not. Develop a plan to target these key- 
words in our content marketing strategy. 
Use tools such as Google Keyword Plan- 
ner, SEMRush, or Ahrefs to identify long- 
tail keywords related to [topic of interest] 
that have low competition and high search 
volume. Incorporate these keywords into 
our content marketing strategy to increase 
our search engine visibility and drive more 
traffic to our website. 


Conduct a semantic keyword analysis to 
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identify related keywords that have low 
competition and high search volume. Use 
these keywords to optimize our content 
for search engines and increase our organic 
traffic. 

Use Google's autocomplete feature to iden- 
tify frequently searched phrases related to 
[topic of interest]. Incorporate these phrases 
into our content marketing strategy to in- 
crease our search engine visibility and drive 
more traffic to our website. 

Conduct a keyword research analysis to 
identify high-volume, low-difficulty key- 
words that are relevant to our target audi- 
ence and align with our content marketing 
strategy. Consider factors such as search 
volume, competition, and relevancy to our 
target audience when selecting keywords to 
target. 

Conduct a keyword research analysis for a 
food delivery service targeting healthcon- 
scious consumers. Identify high-volume, 
low-difficulty keywords related to healthy 
eating, meal planning, and food delivery 


services. Consider factors such as search 
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volume, competition, and relevancy to the 
target audience when selecting keywords to 
target. 

Use Google Trends and social media ana- 
lytics to identify trending topics related to 
sustainable fashion for a clothing brand. 
Develop a plan to optimize content around 
high-volume, low-difficulty keywords re- 
lated to sustainable fashion and ethical 
clothing production. 

Conduct a keyword research analysis for a 
B2B SaaS company offering project man- 
agement software. Identify high-volume, 
low-difficulty keywords related to project 
management, task management, and team 
collaboration. Consider factors such as 
search volume, competition, and relevancy 
to the target audience when selecting key- 
words to target. 

Use Google's People Also Ask feature to 
identify frequently searched questions re- 
lated to home security for a home secu- 
rity company. Develop a plan to optimize 


content around high-volume, low-difficulty 
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keywords related to home security and 
home automation. 

Conduct a keyword research analysis for 
a pet food company targeting dog owners. 
Identify high-volume, low-difficulty key- 
words related to dog nutrition, dog food 
recipes, and dog behavior. Consider fac- 
tors such as search volume, competition, 
and relevancy to the target audience when 
selecting keywords to target. 

Provide me with long-tail, high-volume, 
low-difficulty keywords for [topic of inter- 
est] as if you're a content marketer. 

You're a content marketer for a travel com- 
pany. Provide long-tail, high-volume, lowd- 
ifficulty keywords related to luxury travel. 
Consider factors such as search volume, 
competition, and relevancy to the target au- 
dience when selecting keywords to target. 
You're a content marketer for a wellness 
company. Provide long-tail, high-volume, 
lowdifficulty keywords related to mindful- 
ness and meditation. Consider factors such as 


search volume, competition, and relevancy 
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to the target audience when selecting key- 
words to target. 

You're a content marketer for a tech 
company. Provide long-tail, high-volume, 
lowdifficulty keywords related to cloud 
computing. Consider factors such as search 
volume, competition, and relevancy to the 
target audience when selecting keywords to 
target. 

You're a content marketer for a fash- 
ion brand. Provide long-tail, high-volume, 
lowdifficulty keywords related to sustain- 
able fashion. Consider factors such as search 
volume, competition, and relevancy to the 
target audience when selecting keywords to 
target. 

You're a content marketer for a beauty 
company. Provide long-tail, high-volume, 
lowdifficulty keywords related to skincare. 
Consider factors such as search volume, 
competition, and relevancy to the target au- 
dience when selecting keywords to target. 

I need a table of the top competitors for 
"Topic' and their URLs curated by a key- 


word strategist. 
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Act like an SEO expert having accurate and 
detailed information about keywords and 
create a list of 5 SEO keywords related to 
the following blog post section [blog post 
section]. 

Act as an SEO manager and research the 
top 10 SEO keyword strategies for [topic]. 
Organize the search intention (commer- 
cial, transactional, or informational) for the 
listed keywords in a table format:... 

As a content strategist, create a compilation 
of X frequently asked questions about , that 
are pertinent for the new. 

Suppose you're a keyword researcher, create 
a list of listicle content keywords for the 
[topic]. 

Youre an online marketing manager, make 
a list of broad topics relevant to [topic] and 
expand each topic with a list of phrases you 
think your customers use. 

Act as an SEO manager for a home security 
company. Research the top 10 SEO keyword 
strategies related to home security systems. 
Organize the search intention (commer- 


cial, transactional, or informational) for the 
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listed keywords in a table format, and pro- 
vide recommendations for optimizing con- 
tent around these keywords. 

Act as an SEO manager for a health- 
care provider. Research the top 10 SEO 
keyword strategies related to healthcare ser- 
vices. Organize the search intention (com- 
mercial, transactional, or informational) for 
the listed keywords in a table format, and 
provide recommendations for optimizing 
content around these keywords. 

Act as an SEO manager for a soft- 
ware company. Research the top 10 SEO 
keyword strategies related to software solu- 
tions. Organize the search intention (com- 
mercial, transactional, or informational) for 
the listed keywords in a table format, and 
provide recommendations for optimizing 
content around these keywords. 

Act as an SEO manager for a furniture 
retailer. Research the top 10 SEO keyword 
strategies related to furniture and home 
decor. Organize the search intention (com- 
mercial, transactional, or informational) for 


the listed keywords in a table format, and 
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provide recommendations for optimizing 


content around these keywords. 


| 11 | 


Email Marketing Framework 
Prompts 


1. Using the 'AIDA' framework, please create 
an email marketing campaign that captures 
the attention of your target audience with 
a compelling headline, generates interest by 
discussing the problem faced by your ideal 
customer persona, creates desire by high- 
lighting the benefits of your product/ser- 
vice, and encourages action by providing a 
clear call-to-action. 

. Using the 'PAS' framework, please create an 
email marketing campaign that highlights 


the problem faced by your ideal customer 
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persona, agitates their pain points, and of- 
fers a solution by showcasing the benefits of 
your product/service. 

. Using the 'FAB' framework, please create an 
email marketing campaign that emphasizes 
the features, advantages, and benefits of 
your product/service, and showcases how it 
can solve the specific problem faced by your 
ideal customer persona. 

. Using the '4Ps' framework, please create an 
email marketing campaign that highlights 
the product, price, place, and promotion of 
your product/service, and showcases why it 
is the ideal solution for your ideal customer 
persona. 

. Using the 'AIDCA' framework, please create 
an email marketing campaign that grabs the 
attention of your ideal customer persona, 
generates interest in your product/service, 
creates desire by highlighting its benefits, 
convinces them to take action by showcas- 
ing social proof, and finally, asks for the sale 
through a clear call-to-action. 

. Using the 'Open-Loop' framework, please 


create an email marketing campaign that 
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creates a sense of curiosity and anticipation 
in your ideal customer persona by present- 
ing a problem and then teasing the solution, 
while also highlighting the benefits of your 


product/service. 


. Using the ‘Greased Chute’ framework, 


please create an email marketing campaign 
that removes any obstacles or objections 
that your ideal customer persona may have 
by addressing their concerns and highlight- 
ing how your product/service can provide 


a solution. 


. Using the ‘Storytelling’ framework, please 


create an email marketing campaign that 
tells a compelling story of how your 
product/service has helped other customers 
overcome the same problem faced by your 
ideal customer persona, while also high- 
lighting the benefits and unique features of 


your product/service. 


. Using the 'ACBC' framework, please create 


an email marketing campaign that high- 
lights the attributes, benefits, costs, and 


competition of your product/service, and 
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showcases why it is the best solution for 
your ideal customer persona. 

Using the 'CUBE' framework, please create 
an email marketing campaign that high- 
lights the capabilities, uniqueness, benefits, 
and evidence of your product/service, and 
showcases how it can provide a superior 
solution for your ideal customer persona. 
Using the 'Upside-Down' framework, please 
create an email marketing campaign that 
turns the conventional problem-solution 
approach on its head by first highlight- 
ing the benefits and positive outcomes of 
your product/service, and then revealing 
the problem that it solves for your ideal 
customer persona. 

Using the 'Five W's and One H' framework, 
please create an email marketing campaign 
that answers the who, what, where, when, 
why, and how of your product/service, and 
showcases how it can provide a compre- 
hensive solution for your ideal customer 
persona. 

Using the 'Minto Pyramid Principle’ frame- 


work, please create an email marketing 
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campaign that presents the problem faced 
by your ideal customer persona, and then 
logically builds a structured argument for 
why your product/service is the best solu- 
tion, using clear and concise language. 
Using the 'FOMO' framework, please cre- 
ate an email marketing campaign that cre- 
ates a sense of urgency and exclusivity 
by highlighting limited-time offers, special 
promotions, and exclusive features of your 
product/service that your ideal customer 
persona cannot afford to miss out on. 

Using the 'Push-Pull’ framework, please cre- 
ate an email marketing campaign that bal- 
ances push tactics (highlighting the features 
and benefits of your product/service) with 
pull tactics (creating desire and demand 
for your product/service by highlighting its 
scarcity, exclusivity, and popularity). 

Using the 'SCAMPER' framework, please 
create an email marketing campaign that 
creatively and innovatively reimagines your 
product/service by substituting, combining, 
adapting, modifying, putting to other uses, 


eliminating, or reversing its features and 
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benefits, in order to appeal to your ideal 
customer persona. 

Using the 'Six Thinking Hats' framework, 
please create an email marketing campaign 
that showcases the benefits of your product/ 
service from six different perspectives, each 
represented by a different colored hat (white 
for facts, red for emotions, black for risks, 
yellow for benefits, green for creativity, and 
blue for organization). 

Using the 'Stepladder Technique’ frame- 
work, please create an email marketing 
campaign that involves a structured brain- 
storming process, where each member of 
your marketing team takes turns present- 
ing their ideas and building on each other's 
ideas, in order to come up with a unique 
and effective marketing campaign for your 
product/ service. 

Using the 'Six-Stage Consumer Buying Pro- 
cess’ framework, please create an email 
marketing campaign that targets your ideal 
customer persona at each stage of the buying 
process (problem recognition, information 


search, evaluation of alternatives, purchase 


98 


20. 


21. 


22. 


DAKOTA FRANDSEN 


decision, post-purchase evaluation, and dis- 
posal), and showcases how your product/ 
service can meet their needs and expecta- 
tions at each stage. 

Using the 'Value Proposition Canvas' frame- 
work, please create an email marketing cam- 
paign that highlights the value proposition 
of your product/service by identifying the 
customer jobs, pains, and gains that it ad- 
dresses, as well as the products and services 
that it competes with, and showcases how it 
can provide a unique and valuable solution 
for your ideal customer persona. 

Using the 'AIDA' framework, please create 
an email marketing campaign that captures 
your ideal customer persona's attention, 
generates interest in your product/service, 
creates desire for it, and motivates them to 
take action (e.g., sign up, purchase, share 
with friends, etc.). 

Using the 'StoryBrand'’ framework, please 
create an email marketing campaign that 
tells a compelling and relatable story about 
your ideal customer persona’'s problem, and 


positions your product/service as the hero 
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that can solve their problem and transform 
their life. 

Using the 'SWOT Analysis’ framework, 
please create an email marketing campaign 
that analyzes the strengths, weaknesses, op- 
portunities, and threats of your product/ 
service, and showcases how it can leverage 
its strengths, mitigate its weaknesses, capi- 
talize on its opportunities, and overcome its 
threats to provide value to your ideal cus- 
tomer persona. 

Using the 'Product-Led Growth' framework, 
please create an email marketing campaign 
that showcases the value of your product/ 
service through a free trial, freemium, or 
other product-led model, and converts us- 
ers into paying customers by delivering a 
great user experience and demonstrating 
the benefits of upgrading to a paid plan. 
Using the ‘Inverted Funnel’ framework, 
please create an email marketing campaign 
that starts with a high-level message that 
resonates with your ideal customer per- 
sona's values and aspirations, and gradually 


drills down to more specific messages that 
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showcase how your product/service can 
help them achieve their goals and overcome 
their challenges. 

Using the 'Pain-Agitate-Solve’ framework, 
please create an email marketing campaign 
that identifies your ideal customer persona's 
pain points, amplifies their pain by agitating 
their fears and frustrations, and then offers 
a compelling solution that can alleviate their 
pain and provide relief. 

Using the ‘Emotional Selling Proposition’ 
framework, please create an email marketing 
campaign that taps into your ideal customer 
persona's emotional needs and desires, and 
showcases how your product/service can 
fulfill them by providing pleasure, status, 
security, or other emotional benefits. 

Using the 'Value-Added' framework, please 
create an email marketing campaign that 
showcases how your product/service can 
provide additional value beyond its core 
features and benefits, such as customer sup- 
port, educational resources, community en- 
gagement, or other value-added services. 


Using the ‘Unique Selling Proposition’ 
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framework, please create an email market- 
ing campaign that identifies your product/ 
service's unique features and benefits, and 
positions them as the main reason why 
your ideal customer persona should choose 
it over its competitors. 

Using the ‘Conversion Funnel’ framework, 
please create an email marketing campaign 
that maps out the stages of your ideal cus- 
tomer persona's journey from awareness to 
purchase, and creates targeted messages and 
calls-to-action for each stage to optimize 
conversions and maximize ROI. 

"Using the 'Features-Advantages-Benefits' 
framework, please write an email market- 
ing campaign that highlights the [features] 
of our [product/service] and explains how 
these [advantages] can be helpful to [ideal 
customer persona]. Elaborate on the [bene- 
fits] of our product and how it can posi- 
tively impact the reader. 

"Write an email marketing campaign us- 
ing the 'PASTOR' framework to address 
the pain points of [ideal customer per- 


sona] and present our [product/service] as 


102 


33, 


34. 


35, 


- DAKOTA FRANDSEN 


the solution. Identify the [problem] they 
are facing, amplify the consequences of not 
solving it, tell a [story] related to the prob- 
lem, include [testimonials] from happy cus- 
tomers, present our [offer], and ask for a 
response. 

"Using the ‘Before-After-Bridge’ frame- 
work, please write an email marketing cam- 
paign that presents the current situation 
with a [problem] faced by [ideal customer 
persona]. Show them the world after us- 
ing our [product/service] and how it has 
improved their situation. Then, provide a 
[bridge] to show them how they can get to 
that improved state by using our product. 
"Write an email marketing campaign us- 
ing the 'Attention-Interest-Desire-Action' 
framework to grab the attention of [ideal 
customer persona] and persuade them to 
take action. Start with a bold statement to 
get their attention, present information that 
piques their [interest], state the benefits of 
our [product/service] to create [desire], and 
ask for a sign-up or purchase. 


"Using the 'Problem-Agitate-Solve' frame- 
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work, please write an email marketing 
campaign that identifies the most painful 
[problem] faced by [ideal customer persona] 
and agitates the issue to show why it is a bad 
situation. Then, present our [product/ ser- 


vice] as the logical solution to the problem. 


